CUSTOMER SERVICE...

WHY YOU SHOULD TURN THE ORDINARY TO EXTRAORDINARY

Studies show that helping others provides a sense of purpose and is a key to achieving happiness.
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' IN THE Peoples' priorities have changed, leading

many to place an even higher premium

PAST YEAR on companies they trust 1
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or brands during the pandemic.?

Extraordinary:

60% OF THESE CONSUMERS... #1 Make it Memorable
expect to stick with those new options found during the pandemic.? #z Be Posiﬁve

#3 Make it Fun

91% oF cusTOMERs... .
say that a positive customer service experience ~ ﬁ ~ #4 Read the CIues
makes them more likely to make another purchase.3 ~ ﬂ

KEY FINDINGS FROM CUSTOMER LOYALTY RESEARCH ¢

, :
Consumers' emotions play Consumers promote brands they are

a critical role in determining which loyal to, and enjoy giving back.
brands they are loyal to.

are loyal to companies that
have shown empathy. *

71% OF CONSUMERS...

EMPLOYEE PRIORITIES 84% of younger workers
HAVE ALSO CHANGED... cite "meaningful work" as

a highly important job criteria.®

WHAT DOES THIS MEAN
FOR THE FUTURE OF CUSTOMER SERVICE?

“Now, service isn’t just about solving problems,
it’s about enhancing relationships and enchanting customers."
— Forbes, April 2021 3
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